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‘Operation Sales’ Starts in April with 
Support of GAMA Range Division 


PERATION SALES, the first in- 
O dustrywide sales program em- 
bracing the entire membership 
of the domestic gas range division of 
Gas Appliance Manufacturers Associa- 
tion, gets under way in April with a com- 
pletely packaged promotion of practical 
point-of-sales aids which will help deal- 
ers to sell more automatic gas ranges. 

The new promotion points up a con- 
tinuing attempt on the part of the manu- 
facturer and distributor to be of greater 
assistance to the dealer in selling the 
manufacturer’s product, according to 
W. T. Trueblood, Jr., chairman of the 
special “Operation Sales” committee. 

The attention of the dealers will be 
called to the promotion through the ap- 
pearance of two-color ads in the leading 
trade magazines in April. 

“With these ads we intend to bring 
sales training right into the dealer’s 
store,” Mr. Trueblood said, “. . . a se- 
ries of short, snappy demonstrations that 
can be learned by salesmen in a matter 
of minutes that will dramatically spot- 
light for a customer the outstanding fea- 
tures of the modern automatic gas 
range.” 

The “Operation Sales” promotion will 
not replace the “CP” program but is still 
another forward step in the gas indus- 
try’s determination to join forces in 
“modern merchandising to match gas 
range production and efficiency.” 

The new dealer-aid campaign is part 
of an industrywide drive to coordinate 
gas promotion by closer tie-ins with 
dealers, manufacturers, utilities, GAMA 
and American Gas Association. 

In addition to trade paper advertise- 
ments containing “quickie demos,” spe- 
cial demonstration books will be made 
available to the dealers through GAMA, 
distributors, manufacturers and utilities. 
The booklets will contain all of the dem- 
onstration tips and directions that will 
appear in the ads as well as valuable sell- 
ing short-cuts. 

Special mailings containing copies of 
the advertisements, along with addi- 
tional sales helps, will be made to 20,000 
dealers and distributors in the key mar- 
keting areas of the country. Additional 
mailings will be made by utilities, so that 
those who do 85 per cent of the selling 
of gas ranges will be contacted. 

The committee hopes to encourage 
the further use of the demonstrations by 
having the manufacturers follow them 
up with their own distributors and deal- 
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Part of Industrywide Drive to 
Coordinate Promotion by 
Dealers-Manufacturers-Utilities 











The Original Conception of 
‘Operation Sales’ . . . 


was presented to the 1952 convention of 
Gas Appliance Manufacturers Association by 
E. Carl Sorby, vice president, Geo. D. Roper 
Corp., in his capacity as chairman of the 
GAMA range division, and was based upon 
the program that had been planned by A. W. 
Humm, vice president, Morey, Humm & John- 
stone, Inc., advertising agency. 

The Operation, biggest item of merchandis- 
ing interest placed before the convention, was 
designed to cover all price-levels of auto- 
matic gas ranges with a broad campaign 
that aimed at the ultimate goal of 5-million 
automatic range sales a year, to work with a 
$406,000 first-year budget. 

Advertising and promotion in the Opero- 
tion, at that time, was to direct saturation- 
appeal to wives, mothers, prospective brides 
and ‘teen-agers. Aggressive merchandising 
was to be directed to distributors, dealers and 
utilities, through trade publication advertis- 
ing, reprint mailings and handout pieces. 

Further consciousness of kitchen modernizo- 
tion was to have been created through utility 
home service departments and close coopera- 
tion with school home economics programs. 

A basic job on architects, builders and real 
estate operators was part of the original pro- 
gram. 

“Operation Sales” was presented originally 
in what was described as “an atmosphere of 
hard-bitten realism,’ with encroachments of 
electric ranges and electric water heaters on 
traditionally gas markets foremost in mind. 

Seventeen manufacturers, said to represent 
more than 60% of total range production, 
voted to approve the presentation, last May. 
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The two-page blast-off ad 
in Operation Sales, prepared by 
Morey, Humm & Johnstone, inc., 
for April publication. 








ers. It also hopes this will increase co- 
operation between dealers and utilities 
such as typified by the Philadelphia Gas 
Works and other gas utilities which have 
assisted in running lines into dealers’ 
showrooms so that working models of 
gas ranges are available for demonstra- 
tion to customers. 

“The 45-second tea kettle speed test 
sells more gas ranges,” is the headline of 
the first advertisement, quoting Mort 
Farr of Philadelphia, past president of 
National Appliance & Radio-TV Deal- 
ers Association. 

The text shows the dealer how he can 
do this instant heat-on, heat-off test in 
his own store and get the customer to 
take part in it—the first basic step to- 
ward completing the sale. Following ads 
will tell of additional on-the-spot dem- 
onstrations that highlight other range 
features. 

“The whole idea of this ‘selling by do- 
ing’ campaign,” Mr. Trueblood said, “is 
to bridge the most important three feet 
in sales—the distance between the cus- 
tomer and the dealer—since surveys 
show that only 53% of the sales-making 
and sales-closing material turned out by 
manufacturers is used by dealers.” 

The program will be aggressively mer- 
chandised to dealers and utilities not 
only by GAMA but by the AGA range 
committee. This will be accomplished 
through trade paper advertising and 
through reprinting of key consumer ad- 
vertisements for distribution by dealers 
and salesmen. Newspaper mats, in addi- 
tion to direct mail pieces and envelope 
stuffers, will be furnished for gas com- 
pany and dealer use. 

GAMA is promoting the establish- 
ment of gas appliance sales training 
courses in leading universities and col- 
leges across the country. Range manu- 
facturers, active in this project before, 
will now have even more of their own 
representatives, dealers and dealer-sales- 
men attending these courses. 

AGA will kick off a “Carnival of Gas 
Cooking” in April. This will plug such 
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hemes as “Only Gas Gives You Smoke- 
ess Broiling, Fresh Air Ovens, Wide Va- 
iety of Top Burners, So Much for So 
Little.” 

The AGA promotion will comple- 
ment the “Operation Sales” ads since 
these will show the dealer how he can 
demonstrate the very same features that 
will be spotlighted in the “Carnival of 
Gas Cooking.” 

The “Operation Sales” committee is 
made up of Mr. Trueblood, manager of 
advertising, Magic Chef, Inc., and chair- 
man of GAMA’s domestic range divi- 
sion; H. E. Jalass, Cribben & Sexton Co.; 
R. G. Johnson, Florence Stove Com- 
pany; S. B. Rymer, Jr., Dixie Foundry, 
Inc.; E. Carl Sorby, Geo. D. Roper 
Corp.; George M. Wolfe, Sun Ray Stove 
Co.; and O. E. Loberg of Gurney Foun- 
dry Co., Ltd. 





GAS APPLIANCE 
INDUSTRY NEWS 





EMPIRE STOVE INTRODUCES 
NEW UNITS AT CONVENTION 


The highlight of the Empire Stove Com- 
pany’s annual sales convention held in 
Belleville, Ill., late in January, was the 
presentation of the completely new line of 
gas floor furnaces, recessed heating units, 
and circulator heaters. 

Lee A. Brand, Empire’s vice president, 
conducted the three-day meeting. Mr. 
Brand announced the company’s intention 
to have ready for Fall marketing a new 
suspended type gas central heating unit, a 
new basement gas-designed central heating 
unit, a closet-type central gas heating unit 
and a perimeter central heating unit. 

Attending the convention were Empire’s 
branch managers, representing all forty- 
eight states, and the staff of engineers and 
sales personnel in the home office. Also at- 
tending were guest speakers from control 
and valve manufacturing companies. 


January Appliance Shipments Up 

Automatic gas range shipments during 
January totaled 166,900 units, 800 more 
than in the same month of 1952, according 
to Edward R. Martin, director of marketing 
statistics, Gas Appliance Manufacturers 
Association. Total shipments for 1952 
amounted to 2,193,800 units and a year- 
end survey of the industry indicates this 
year’s volume will exceed 2,320,000. 

Shipments of automatic gas water heaters 
for January have been estimated at a unit- 
total of 183,100, a 23.1 per cent gain over 
the total for January 1952. Shipments dur- 
ing the year of 1952 totaled an estimated 
1,919,900 units, while a GAMA survey in- 
dicates that the 1953 total is estimated at 
2,000,000 units. 

An increase of January’s shipments of 
gas-operated furnaces over shipments of 
January 1952, have accounted for the ninth 
consecutive monthly gain in gas house heat- 
ing equipment, Mr. Martin reports. Total 
deliveries in January were estimated at 
35,200 units, a gain of 44.9 per cent over 
last year’s January total. 
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California Gas Co. Staff Prepares for Training 
Appliance Dealers’ Sales People 


Dealer contact sales personnel from a‘ 
divisions of the Southern Counties Gas 
Company assembled in Los Angeles re- 
cently to study a course given to prepare 
them for the training of gas appliance 
dealer sales people in the newest, most 
effective sales methods. The instructor 
training course was conducted by Milton 
Kramer of Rocket Pictures Inc., producer 
of the course. 

Those attending the 40-hour, one-week 
instructor training course were taught the 
use of audio-visual techniques, utilizing pic- 
ture slides and recorded narrations, in the 
training of sales people. Sales and promo- 
tion department representatives from all 
divisions were present, and are now pre- 
pared to conduct sales training classes for 
gas appliance dealers in their respective 
areas. 

In connection with effective sales meth- 
ods, and the promotion of gas appliances, 
H. D. Nicholson, special representative of 
American Gas Association, has assisted in 


ARKANSAS LOUISIANA PROMOTES 
BETTER GAS RANGE COOKING 
A ten-page booklet entitled Cooking 
Chart, prepared by the home service de- 
partment of Arkansas Louisiana Gas Com- 
pany, is now available to customers and 
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NATURAL GAS RANGES 





employees at all distribution offices. The at- 
tractive booklet, in four colors, presents 
information on cooking with natural gas 
ranges. 

The first section of the Cooking Chart 
covers top-burner cookery and tells how to 
prepare and cook vegetables, and gives ad- 
vice on using correct temperatures for deep 
fat frying. Pan broiling and braising are 
discussed in a special time chart. 

Information is given concerning the mak- 
ing of pies, cakes and bread and the best 
technique for roasting tender cuts. There is 
a reference chart of oven temperatures for 


the placing of numerous appliances before 
motion picture and TV cameras. 

A complete new television kitchen studio, 
with six floor plan variations and showing 
late-model gas appliances—ranges, refrig- 
erator and water heater all ready for use— 
has been built by AGA under the direction 
of Mr. Nicholson. It is expressly designed 
for producers of TV films, spot commer- 
cials, advertisements and publicity photo- 
graphs that require a kitchen or laundry 
set. The studio was completed recently at 
the Southern Counties Gas Company office 
in Beverly Hills. 

Mr. Nicholson, who obtains the latest 
gas appliances direct from the manufactur- 
ers, helped during 1952 in placing gas ap- 
pliances in 36 major film productions and 
287 TV and commercial film productions. 

In all, some 63 items of gas equipment 
from ranges and refrigerators to water 
heaters and heating units were used in film 
productions, and 231 appliances were 
shown in TV and commercial productions. 





different meats and a chapter on flame 
broiling. 

Special information on the proper care 
of the gas range and proper arrangement 
of pans in the oven is offered, along with 
data on the cooking of frozen foods, and 
a table of equivalents and a table of substi- 
tutions. 

The booklet has been punched so that it 
will fit snugly within a loose-leaf recipe 
binder or cook book. 


Whirlpool Names Utility Rel Manager 


The appointment of David J. Herman as 
manager of utility relations for Whirlpool 
Corporation has been announced by sales 
manager John M. Crouse. Mr. Herman 
will contact gas utilities on a nation-wide 
basis to promote gas dryer sales and com- 
bination sales of automatic washers and 
matching dryers. For the last 25 years he 
has served in various capacities for North- 
ern Indiana Public Service Company. 


Hurley is Whirlpool VP 


John A. Hurley was elected a vice presi- 
dent of Whirlpool Corporation by the 
board of directors, Elisha Gray, president, 
has announced. Mr. Hurley’s appointment 
becomes effective April 1, when he will as- 
sume executive responsibilities, particu- 
larly in the field of distribution of home 
laundry appliances and defense products. 

Mr. Hurley returns to Whirlpool after 
eight years as supervisor of home laundry 
equipment for Sears Roebuck & Company. 


Erskine is Special Products Mgr. 


Robert M. Erskine, former Minneapolis 
district manager for Cribben & Sexton 
Company’s Universal gas range line, has 
been appointed special products manager. 
He will have charge of research and devel- 
opment of new products for addition to the 
line, and sales training in connection with 
the marketing of new products. 
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NEW GAS APPLIANCES 





Domestic water heater control 

This gas control for domestic water heat- 
ers is a completely self-contained unit, and 
the manufacturer states that it provides 
close, even water temperature control with 
safety in operation. It contains built-in main 
and pilot cocks, pilot filter, shut-off safety 
pilot and an automatic main valve. Tem- 





perature is regulated through a contact-type 
thermo bulb fastened against the water 
tank, which eliminates the necessity for a 
spud being inserted into the tank. All gas 
orifices are removable from the front, and 
it is said that an accessible temperature ad- 
justment lever aids in quick settings. It can 
be used on natural, manufactured or LP 
gases. 

Model 50 Gasapack. A-P Controls Corp., 
2450 N. 32 St., Milwaukee 45, Wisc. 


Furnace line 

Ranging in bonnet output capacities from 
52,000 to 152,000 Btu this furnace series 
is said to offer a complete line in a few basic 
units. Reengineered, these furnaces can be 
fired with natural, mixed, manufactured or 
LP gas, or with petroleum fuel oil. The 
deep-drawn heat exchanger for all models 
is said to be simplified with fewer parts and 
is almost completely seam-welded. The 
thermostat is calibrated by ranges: cool, 
comfort and warm. 

Mor-Sun Furnace division, Morrison 
Steel Products, Inc., Buffalo, N. Y. 


Wall heater line 


A redesigned line of wall heaters, which 
has added a new 30,000 Btu hr. input 
model, made its debut in January during the 
show of National Association of Home 
Builders, and International Heating and 
Ventilating Exposition. Also shown was a 
recessed wall furnace with a 70,000 Btu hr. 
input which burns either gas or oil fuels. 








Che line offers heaters with 14,000 and 20,- 
000 Btu hr. inputs which incorporate the 
heating principle of gas fuel burned within 
a sealed chamber. The combustion chamber 
is vented through the wall to a windproof 
and stormproof patented vent on the out- 
side. Thus outside air is used for combustion, 
while the products of combustion are dis- 
charged out-of-doors. The gas heater may 
be installed in houses without basements, 
it requires no utility room or closet, and it 
needs no chimney, duct work or electricity. 
\ safety-sealed design separates both fire 
and the products of combustion from the 
air within the room. It is a recessed wall 
heater and allows for both perimeter heat- 
ing and zone control. Each unit will fit be- 
tween the studs in any home it is reported, 
and the need does not exist for running the 
flue up through the wall and roof since it 
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is vented through the wall. Thermostatic 
controls for the individual units offer 100% 
safety shut-off. There are no moving parts 
to wear out or replace the manufacturer 
reports. The recessed wall furnace is adapt- 
able for a closet type installation. 

Saf-Aire wall heaters. U.S. Machine di- 
vision, Stewart-Warner Corp., Lebanon, 
Ind. 


Domestic incinerator 


This automatic gas-fired home incinera- 
tor reportedly incorporates patented air- 
jet combustion with a rust-proof, clog- 
proof and burn-proof refractory tile lining. 
Cast in the lining itself, the air-jets are 
placed at various levels and slanted down- 
ward into the burning chamber. The manu- 
facturer states that these jets supply heated 
oxygen for complete combustion of refuse 
at every level without smoke or odor, with- 
out depending upon air supply through the 
grate. 

Gas-Fired Incinerator. Cole Hot Blast 
Mfg. Co., 3817-35 So. Racine Ave., Chi- 
cago 9. 


Automatic gas clothes dryer 


This automatic dryer measures 25” deep, 
30” wide and 36” high and offers the fol- 
lowing features: no pilot light to light, 


fully automatic, lint trap at top, turbo-ver 
safety control and illuminated interior. 
can be vented out of doors to eliminaic 
dampness and moisture that fogs window.,, 
both the heat and the drying cycle are au- 
tomatically controlled with the gas being 
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turned off when the door is opened. The 
gas turns off automatically the last five 
minutes of the cycle. The manufacturer re- 
ports that there is no objectionable vibra- 
tion or noise, and no need to watch the 
dryer or reset the controls, just set the 
dials and walk away. 

Stiglitz Sun-Aire Automatic Dryer. Stig- 
litz Corp., Louisville, Ky. 


Floor furnaces 


A complete line of four new model shal- 
low type floor furnaces has been introduced 
and the manufacturer reports they are 
available in 25,000, 35,000, 50,000 and 
70,000 Btu input. All units have vertical 
burners. They are for use with natural, 
mixed, manufactured and LP gases. 

Gas Floor Furnaces. Empire Stove Co., 
Belleville, Ill. 


Water heaters 


A new line of automatic gas water heat- 
ers is currently available in 20-, 30-, 40-, 
and 50-gallon capacity sizes for use with 
all gases including LP. Featuring heavy 
duty galvanized steel tanks and outer jack- 
ets on all models, the tanks are said to be 
firmly anchored in jackets and will not shift 
in handling. The heaters are furnished with 
controls incorporating electrio-magnetic au- 
tomatic pilot, snap action thermostat, and 
pilot filter, into one unit. The burner is cast 
iron with raised ports, while the insulation, 
the manufacturer states, is non-corrosive, 
rotproof and odorless Fiberglas. These wa- 
ter heaters are AGA-approved. 

Automatic Gas Storage Water Heaters. 
Sands Manufacturing Co., 5407 Sweeney 
Ave., Cleveland 27, O. 


Residential air conditioner 


A _new residential cooling unit for use 
with forced warm air heating installations, 
this unit has a two-ton capacity and is 
thermostatically controlled. A heavy gauge 
steel cabinet, insulated with 1” thick, foiled 
back fiberglas, and finished in blue-green 
Hammerloid, encloses the cooling machin- 
ery. The unit occupies 5% square feet of 
floor space, and may be installed next to, 
or remote from, the heating installation in 
either utility room or basement. One fea- 
ture reported by the manufacturer is that 
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ne seasonal change-over servicing is re- 
quired. The sealed compressor carries a 
five-year warranty. The unit utilizes the 





duct system, and is said to be fully auto- 
matic, using Freon 12 as the refrigerant. 

Air-O-Matic. Williams division, Eureka 
Williams Corp., Bloomington, III. 


Incinerator 


Designed for residential or commercial 
use, this gas incinerator, in five models, is 
available in two- or four-bushel capacity 
and may be operated automatically or 
manually. It is said the incinerator quickly 
disposes of all garbage including large 
bones, rinds, flower stalks and pits, and con- 
sumes burnable trash such as food wrap- 
pings, wastepaper and cartons, discarded 
clothing and footwear. Suitable for base- 
ment or utility room installation, the man- 
ufacturer states the unit is easy to operate 
and will take wet or dry garbage through a 
top-opening door. It contains an automatic 
clock-timer which is dialed to the minutes 
of fire desired. 

Duo-Therm division, Motor Wheel Cor- 
poration, Lansing, Mich. 


Forced air furnace 


Designed for the small home, this forced 
air furnace has a die-formed dimpled steel 
combustion chamber that is welded gas- 
tight. Available in 
sizes of 75,000 and 
85,000 Btu input, 
the unit features 
blower speed con- 
trol, gas pressure 
regulator, magnetic 
gas valve controls, 
combination fan 
and limit control, 
removable glass- 
fibre filters, auto- 
matic pilot and 
burner observation 
window. Housed in 
an outer case of twenty-gauge metal, the 
furnace stands 72” high and occupies a 
floor space of 18” by 202”. Other features 
include a manual control valve, switch for 
summer air conditioning, louvered down 
draft relief, pilot valve and automatic pilot 
switch. All electrical equipment carries 
U.L. approval as required by AGA. 

Royal Jet-Aire. Royal Heaters, Inc., Al- 
hambra, Cal. 
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Wall heaters 

These two new gas-fired vented wall heat- 
ers for natural, manufactured, mixed and 
LP gases were designed for installation be- 
tween standard wall studding and are avail- 
able in single or dual wall types with 28,000 
and 50,000 Btu inputs respectively. Ap- 
proved by AGA, the heaters contain all- 
steel electrically-welded heating elements 
of thermal fin design which have been por- 
celainized inside and out, the manufacturer 
states, for long-life durability. Other fea- 
tures are built-in draft diverters, enclosed 
controls and Fiberglas insulated casings fin- 
ished in neutral ivory baked enamel, stand- 
ard with both models. The units are avail- 
able with manual or thermostat controls, 
and casings are 17” wide, 60” high, and 
project 5” from the wall. 

Model 1801. Rheem Manufacturing 
Company. 


Gas boiler series 

A new, high-capacity gas boiler series is 
now available in eighteen sizes ranging in 
net ratings from 1,770 to 12,950 sq. ft. of 
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steam radiation, and from 3,010 to 20,720 
sq. ft. of hot water radiation. The boiler is 
said to have high capacity per section, thus 
reducing the number of sections and other 
parts that must be assembled. The cast iron 
sections are connected with three push nip- 
ples. Drilled, raised port burners and ap- 
propriate controls are supplied for use of 
natural, mixed, manufactured and LP gases, 
and LP gas-air mixtures. AGA approved, 
the boilers are of uniform 68” height and 
47” width, and length varies from 32” to 
168”. 

66 Series. National Radiator Co., Johns- 
town, Pa. 


Domestic furnaces 


This unit is the first in a new line of gas 
furnaces specifically designed for perimeter 
heating installation in medium-sized one- 
floor homes with an underfloor or slab duct 
system. The unit is available with a btu in- 
put of 90,000. It measures 20” x 28” x 
70%” overall, making it, the manufacturer 
reports, suitable for installation in closet, 
alcove or other small space with AGA ap- 
proved “O” clearance at sides and rear. 
Shipped completely assembled, the unit is 
AGA approved for full input at high alti- 
tude on natural and manufactured gas. 

Thin-Boy Counterflo. International Sales 
Co., San Francisco. 


Range 

This 36” range has two giant and two 
standard burners, each with simmer con- 
trol for waterless cooking and automatic 











lighter. It has universal burners and ori- 
fices, is adjustable to any gas, and features 
a family-size oven with automatic ignition 
and heat control. With a black porcelain 
enamel top and chromium panel and 
splasher back, it has deep burner trays also 
finished in black porcelain enamel. A large 
kettle compartment and a drawer provide 
utensil storage space. 

Model M 641. Perfection Stove Co., 7609 
Platt Ave., Cleveland 4, O. 


Sectional cabinet ovens 

Featuring indirect heating systems, these 
sectional gas fired cabinet ovens for baking 
or roasting are available with one, two or 
three baking or roasting chambers or any 
combination of the two. The chambers are 
identical except for the inside height which 
is 8” in the baking chambers and 12” in 
the roasting chambers. The indirect heating 
system, the manufacturer states, results in 
uniform heat distribution. Burner input is 





30,000 Btu per chamber. Inside hearth di- 
mensions in both baking and roasting 
chambers are 32” deep by 42” wide, 
while outside dimensions are 38” deep by 
60” wide. Features of the ovens include: 
safety pilot for shut off, interior chamber 
light, thermostat with pre-adjustable stop 
ring, and moisture and heat release vent. It 
is reported the ovens may be installed close 
to a rear wall because of heavy, four-inch 
back insulation and absence of rear flues. 

Indirect Heated Ovens. Martin Oven Co., 
Inc., Rochester 10, N. Y. 
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BEST MODERN 
METHODS OF 
PETROLEUM 
RECOVERY 











3rd Ed. 
JUST HERE is a thoroughgoing de- 


scription and analysis of 
methods and devices for promot- 
ing production efficiency in the oil industry 
—from completion of the wells to trans- 
portation of the products to market. It 
covers the engineering and technological 
problems . . . contains much in the way of 
practical, factual data . .. and covers the 
entire production phase in a readable style. 


PETROLEUM PRODUCTION ENGINEERING 


OIL FIELD 
EXPLOITATION 


By LESTER C. UREN 


Professor of Petroleum Engineering 
University of California 


OuT! 


Third Edition, 807 pages, 6 x 9, 
367 illustrations, $10.00 


BASED upon experience gained in profes- 
sional contacts that have led the author 
into all of the oil-producing regions of the 
United States, this book presents data on 
equipment and methods of working oil 
fields, refining, gathering, sorting, and trans- 
porting oil and gas. This Third Edition in- 
cludes rewritten material, added chapters, 
and new illustrations in line with advanced 
practices. More than ever, the book is valu- 
able to everyone in the petroleum industry 
seeking an orderly review of principles, 
methods, and equipment used in recovering 
petroleum. 

Physical conditions attending the occur- 
rence of petroleum and natural gas in na- 
ture, and the influence of these conditions 
on drainage efficiency, are discussed in the 
light of laboratory research and field studies. 
Pumping methods, secondary recovery meth- 
ods, care of petroleum after it reaches the 
surface, gas-trapping, and purification are 
carefully treated. Material on the design, 
construction, and operation of pipe lines is 
also included. 











Partial list of Chapter Headings 


@ The Oil and Gas @ Field Processing of 
Reservoir Oil and Gas 

@ Principles Governing © Gathering, Local 
Drainage Storage and Shipping 

@ Production Charac- of Petroleum 
teristics of Wells @ Storage of Petroleum 

@ Mechanical Devices e@ Trzasportation of 
for Lifting Oil Oil and Gas 

@ ManagementofWells @ plus many other 

@ Secondary Recovery topics. 
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SUPERINTENDENT 


NATURAL GAS 
DEPARTMENT 


An Opportunity to Start on 
the Ground Floor 


THE SASKATCHEWAN 
POWER CORPORATION 


a provincial crown corporation 
distributing electric power to 
over 600 cities, towns, villages 
and hamlets in Saskatchewan, 
requires a superintendent for its 
Natural Gas Department to assist 
in setting up a provincial gas 
utility. 

EXPERIENCE IN ACTUAL OP- 
ERATION OF COLLECTION, 
TRANSMISSION AND DISTRI- 
BUTION SYSTEMS. WITH 
PARTICULAR REFERENCE 
lO RATES AND CUSTOMER 
ACQUISITION AND RELA- 
TIONS IMPORTANT. 
Excellent superannuation plan, 
sick leave with pay and other 
fringe benefits. Salary $5,000 to 
$8,000 per year commensurate 
with experience and responsibil- 
ity. Apply to: 

J. W. Tomlinson, General Manager 
Saskatchewan Power Corporation 
1739 Cornwall Street 
Regina, Saskatchewan 








FOR SALE 
CAST IRON PIPE, FITTINGS AND 
VALVES 20” AND 24”. 


Write: Mid-State Wrecking, Inc. 
c/o Lowell Gas Co., Lowell, Massachusetts 








FOR SALE 


Two 6’ x 5’ x §’ U.G.|. Water Gas 
Sets, 1939 and 1942, with Chris- 
man Valves, manual hydraulic op- 
eration, steam and electric driven 
blowers, condensers, scrubbers, ex- 
hausters, and oil storage tanks, 
10,000 and 20,000 gallons. In 


whole or part. 


GAS SERVICE, INC. 


NASHUA NEW HAMPSHIRE 











Bastian-Morley Elects New Officers 

Bastian-Morley Co., Inc., announces the 
election of H. J. Rose as president, suc- 
ceeding J. P. Morley, who becomes chair- 
man of the board of directors. N. R. Feltes, 
who was vice president, is now vice chair- 
man of the board. Three new vice presi- 
dents have been elected: H. B. Carbon, 
sales; J. E. Williams, manufacturing; and 
H. J. Morley, advertising and promotion. 
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W. V. Ryan is GSM of South Wind 

The appointment of William V. Ryan to 
the position of general sales manager, 
South Wind division, Stewart-Warner Cor- 


| poration, has been announced. The appoint- 


ment of Mr. Ryan fills the vacancy created 
by the appointment of William E. Judd to 


| the position of assistant to James S. Knowl- 


son, president and board chairman. 

Mr. Ryan has been with Stewart-Warner 
for ten years. During this period he has par- 
ticipated in sales and service of aircraft and 


| military heating equipment. During the 


| past four years he has been in charge of air- 


craft heater sales. 


York Corp. Officers Re-elected 
Stewart E. Lauer was re-elected president 
of York Corporation during the annual 
meeting of the company’s board of direc- 


tors. 


At the same session the following offi- 
cers were re-elected: John G. Bergdoll, Jr., 
vice president and general works manager; 
John R. Hertzler, vice-president and gen- 
eral sales manager; Rodney F. Lauer, vice- 
president, engineering and research; J. 
Keith Louden, vice-president and assistant 
to the president; Donald M. Magor, vice- 
president and controller; Marshall G. 
Munce, vice-president, trade relations; and 
William F. Lynne, secretary and treasurer. 
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FENDERS 
PREVENT LEVELING 
ALL TENSION DEVICE— 
IN SEAL INDEPENDENT 
OF SIDE WALL— 
KEEPS PISTON 


PISTON RISES 
NEARLY 
TO TOP— 

MINIMUM OF 

WASTE SPACE 


TOP SECTION “ 4 ) . can 

OF SHELL E Ne : BE BUILT 
COMPLETELY ai sae bm “Z ANY SIZE 
VENTILATED ‘ : 


WIDE ln 4 oe“ - jj. 2 eee SHELL 
CLEARANCES s ; a oe. Lie IS GAS-TIGHT 
SIMPLIFY LS aw, Pa SSS! | a ay rT) hs UP TO SEAL 
OPERATION = _ ' i Cas |. —| Se CONNECTION 





GAS-TIGHT 
FRICTIONLESS 
SEAL 
NOT AFFECTED 
BY WEATHER 














% The only gasholder with a 100% dry 
t- PISTON RESTS 
4 ON BOTTOM seal (no water, no tar, no grease) 
9 LESS THAN . 7 
. Ya OF 1% “a eliminates operating costs and 
FOR PURGING CONTAMINATION . 
2 OF GAS weather-worries for more than 50 
; users of chemical process and indus- 
‘ trial gases. Write for new bulletin. 
by General Ameri 

| y General American 
I 

CONVERSION EASY— 

OFTEN ADDS CAPACITY 

Your old gasholder can be con- 

verted to a Wiggins type with all 
: the Wiggins-advantages. 
, VAPOR SEALS : a 


GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 South La Salle Street . Chicago 90, Illinois 
OFFICES IN PRINCIPAL CITIES 
In Canada: Toronto IronWorks, Ltd., Toronto, Ontario 


























